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This past election was huge and unprecedented. Both candidates roused strong re-
actions on all sides. The youth and social media were important variables as well. 
It seemed that no one wanted to hear the other side out. Looking back at the recent 
election, we realized that many teens don’t have the foundation to create their own po-
litical ideals. Many teens were not and still are not educated in nor have a comfortable 
knowledge of politics. Because of this, many young  voters vote on what they know. 
This is usually how their parents want them to vote rather than them formulating their 
own ideas and opinions. We identified one of the main problems: the taboo that sur-
rounds politics. Growing up, many of us were told that we should never talk about 
money, religion, and/or politics. However, many of our political problems are created 
because people don’t know how to talk about politics, or even worse, they don’t talk 
about the issues, and sweep it the under the rug for another generation to deal with. 
To do better and be better, we have to break the taboo around politics. The first step 
is education. The second, developing valuable discussion skills. And finally, knowing 

how to take productive action. Our organization hopes to provide teens with this.

The Problem
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Platforum aims to break the taboo surrounding poltics by 
cultivating awareness, sparking meaningful dialogue, and 
empowering teens to act and advocate, thus making them 
more politically conscious citizens.

Our hope is to build communities of young people through-
out the country, who are confident in their knowledge, em-
pathetic toward others, and active as members of society.

Our Mission

Our Vision





Process + Methods
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In 1990, two teens of di�erent political backgrounds created a club that is for 
students interested in government and politics  at Irvine High School. At this 
club, they have a steady line-up of speakers, including representatives of their 
state. The club tries to remain non-partisans even though it has fierce debates. 
To do so, they have have a republican and democratic representatives in lead-
ership positions. Although the two are outspoken, they remain friends even 
after the intense debates.

This article takes the educational standpoint when it comes to politics. They 
believe that in order to see dramatic change in voter turnout, there needs to 
be political education in school, not just hashtags and advertisement. They say 
a deterrent for youth to vote is that if they are 16 and can’t vote, it is hard to 
get involved. This article states that young people stop paying attention when 
engagement is political advertisement rather than debates. They favor having 
a political thinking education course as part of humanities to develop these 
critical thinking skills. The issue is that there is little politics literature for the 
youth. Investment needs to be made into the core curriculum is an idea they 
want to push forth.

Precedents Mini Lit Review 

“We are a design lab dedicated to reimagining and amplifying the voices of 
social change movements through art and community engagement. We do 
this by facilitating and funding collaborative media experiments between 
movements and contemporary artists so their message can reach a broader 
audience.” We like them because the turn people into participants and/or ac-
tivists. They utilize people who are not usually involved in the conversation 
and promote community engagement.

“Dialogue deepens human connection by designing moments of impact to 
ensure both people and product are amplifying the future of organizations 
and brands.” We like it because it provides framework for discussion on a 
broad scale. It utilizes an atmosphere to enhance the experience. In a phys-
ical space.

Bite The Ballot, is a British organization that  e�ortlessy makes poltics appeal-
ing to teens. They host a variety of programs that engage teens and help them 
learn about politcs. One of the places host events in is Starbucks. “Starbucks 
[hosts} so-called Democracy Cafes for people to chat on the election and Twit-
ter will promote content encouraging signups on May 22nd, the voter registra-
tion deadline.” 

Teens Take Sides in Political Activist Club

Young People Need A Meaningful 
Education In Politics

Bite The Ballot

Parents want politics to be left out of school but civics are now cool and  
but bullying against minorities are up. Students are livening up about 
politics. Teachers are struggling how to make class work relevant but 
also to prevent or minimize the political blowout among students, ad-
ministrators, and parents with opposing views. Some teachers have 
embraced empathy building tools. However, teachers jobs are on the 
line due to parents.

Rock the Vote uses celebrities and breaks down the voter registration 
process. It uses pop culture, art, music, and technology to inspire po-
litical action. It appeals to students with big name people in society 
voting, as well as showing that  it is cool to register. Rock the Vote’s end 
goal is to get people to vote.

Two women started hosting dinners in their homes where they invited 
Trump and Hillary supporters to come together and discuss political 
issues. They provide guides for others you want to start MADA in own 
community. It is usually a dinner of eight guests, exposing themselves 
to uncomfortable conversations, understanding civility, provided with 
comfort of food.

Teacher’s New Catch-22; Students Want To Talk 
About Politics, But Their Parent’s Don’t

Rock The Vote

Make America Dinner Again

Amplifier

Dialogue
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The Survey

Questions Asked

Conclusion
There were a few questions that we felt needed to be answered 
before we could further our research and ideation, so we conduct-
ed a survey about social media, space and conversation, learning, 
and politics. We gathered data from 48 people ages 15-20 for our 
research. We wanted to know whether teens were truly interested 
in politics and if so, why is it so challenging for them to understand. 
We also want to find out what is appealing about various spac-
es and social media platforms. Finally, we wanted to know what 
learning styles were more favorable and what they thought started 
a good conversation. 

Conclusion: Most of the data was true to what we believed to be true. However, there 
were some interesting revelations. Of the 48 people we surveyed, 90% thought that 
politics were important. It was interesting to note that most teens felt that there were 
too many sources and that it was di�cult to understand terms. They also felt that time, 
complication, and the number of sources hindered their political inquiry. It was unex-
pected that 73% of the participants have gotten into a political argument at some point 
in their life. Lastly, the participants thought in order to spark a good conversation, one 
needed an interesting topic, equal interest level, face-to-face conversation, and oppos-
ing views. We acknowledge this wasn’t a big data pool, but it was interesting to hear 
some of the reasons teens were interested in the things they are. 

1. How old are you?

2. What type of social media  

    do you use the most?

3. What gets your attention 

    on social media?

4. When you are not at school 

    where do you like to spend 

    your free time/hangout?

5. What is the vibe or atmo

    sphere?

6. How do you feel about pol

    itics?

7. Do you think learning 

    about politics is important?

    thing in politics for you to 

    understand?

9. What prohibits you from 

    learning about politics on    

    your own?

10.What are your favorite 

    modes of learning?

11. What are your least favor-

    ite modes of learning?

12. Have you ever gotten into 

     a political argument in 

    real life?

13. What do you think sparks 

     a good conversation?
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The Everyday Teen

Madison Davis / 16 Years Old / High School Sophomore

“I don’t know a lot about politcs, so 
I want a tool where I can learn 

at my own pace.”

Feels Thinks Activities Learning Modes
Worried about image 

Confused
There are too many sources 

Hard to understand
Hanging with friends 

Using social media
Boy and dog crazy

Driving

Watching videos 
Hands-on

Application

In government class, the teacher is talking 
about the electoral college and the voting 
process. Madison knows that she should be 
paying more attention, but she gets bored by 
all of the terminologies. She doesn’t see how 
the topic relates to her--to her, she sees poli-
tics as a reason for people to get angry with 
each other. Still, due to the upcoming elec-
tion, she makes more of an e�ort (however 
slight) to listen to the teacher.

Something the teacher said in class sparks a 
heated discussion among Madison’s friends 
at their lunch table. At first, she can follow 
along but he gets confused on certain topics. 
Someone tries to bring her into the argument 
is stressed because she realizes that she 
wants to be knowledgeable be hasn’t had 
the time to do her research and form her 
own opinion.

By the time she is back in her room working 
on homework, Madison has almost forgotten 
about the argument between her friends at 
lunchtime. She takes a quick study break to 
flip through his friends’ snap chat stories and 
skim through news articles. As she scrolls, a 
story catches her eye--it is about the topic 
that his friends were discussing over lunch. 
Madison taps the article, hoping for clarifica-
tion on certain aspects of the topic. The story 
gives Madison quick and concise bits of in-
formation that help her understand the top-
ic and why her friends were so passionate. 
Madison is also impressed that these stories 
are showing her various kinds of engaging 
information that explore the topic from vari-
ous points of view. At the end of the story, her 
interest is sparked and she makes a mental 
note to do lookup Platforum online.

When Madison gets home from her friends’ 
house, she goes up to her room to watch Net-
flix. While her favorite show plays on her lap-
top, she scrolls through Instagram, checking 
up on her friends’ recent pictures. While she 
scrolls, she notices a few photos have a Plat-
forum hashtag. She remembers the articles 
she read previously and opens another tab 
on her browser to look them up. She brows-
es through the website, intrigued by sever-
al of the topics that were being brought up. 
Unlike in her civics class, she could see how 
these issues were important and related to 
her. She texted a few of her friends who had 
posted pictures with the Platforum hashtag. 
They explained about “Plat”--an opportunity 
that Platforum o�ers to get involved in the 
community and take action.

Madison realizes that she is not quite ready 
to take action or go to a physical space to dis-
cuss topics. Maybe she will later on, but for 
now, she is content to follow current events 
through Platforum’s Snapchat shows and 
website.

Class Lunch Studying Watching TV After Dinner
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The Curious One

“I want to hear other people’s 
perspective so I can gain a greater 

understanding on vairous issues.”

Kira Jones / 19 Years Old / College Freshman

Feels Thinks Activities Learning Modes
Everyone should get along
People don’t listen to each 

other enough 
Problems could be solved if 

people talked about it

Stressed
Open

Dance marathon
Hanging with friends 

CA at her dorm

Watching videos
Discussion

Kira catches a ride to school with friends. During 
the ride over, one of her friends brings up a political 
issue that has been on his mind lately. It is a ten-
der and controversial issue, but her friend is so re-
spectful and eager to her other people’s views, that 
no one feels attacked. Instead, others in the group, 
feel comfortable stating their opinions and asking 
others what they think. Kira wishes she knew more 
about the topic so that she could participate more, 
but, in the end, she is pleased with the conversa-
tion. They were able to discuss a current event 
in politics without becoming angry at each other. 
Later, Kira mentions to her friend how much she 
enjoyed the conversation. He tells her that he also 
enjoys respectful political discussions. He has been 
going to Platforum meetings at a nearby library 
where he discusses these issues with others and 
learns about other perspectives. 

During civics class, Kira thinks about what her 
friend said. She wonders if it might be useful for 
her to attend these meetings as well so that she 
can explore political topics with a group of oth-
er individuals who are want to learn more. She 
wishes that her classroom were this way. Her 
teacher is talking about the issue that her friends 
had been arguing about in the car. Kira feels like 
this is a good opportunity to learn more about the 
topic so she could better understand where her 
friends were coming from, but she still feels too 
uncomfortable to say anything. She doesn’t want 
her classmates to know where she stands on the 
issue and she can tell that her teacher favors a cer-
tain side, even though she is trying to seem neu-
tral. One of Kira’s classmates states his opinion on 
the topic. The teacher, who has a di¡erent political 
perspective, awkwardly looks away, ignoring the 
comment. Other students in the class start whis-
pering and snickering. Kira feels bad for him and 
is glad she didn’t say anything.

After class, Kira asks her friend if she could go 
with him to the next meeting. He says yes and 
gives her the link to the website where she can 
sign up. He also tells her to be sure to follow them 
on Snapchat.

When she gets home, she chats with her mom for 
a bit. She tells her about Platforum and asks if her 
mom would be okay with her going that com-
ing Sunday. Her mom is excited that Kira wants 
to learn more about politics and practice her 
conversational skills. She agrees to drop her o¡ at 
the library on Sunday afternoon. Although she is 
excited, Kira is also a little nervous. It makes her 
feels better that her friend will also be there. 

Ride to School Class Afternoon After Dinner
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“I feel well informed about most 
politcal things, but I actuallly want 

to do something about it.”

The Politically-Minded

Feels Thinks Activities Learning Modes
Confused 
Interested 
Stressed

There are too many sources
It is hard to understand

Track team 
Part-time job at Target

Watching videos
Reading 

Discussion

During civics class, Peyton’s teacher is tell-
ing the class about an upcoming paper. She 
pulls up the Platforum website on the pro-
jector and navigates through the website, 
explaining to that Platforum could be a very 
useful resource for their research. Peyton is 
intrigued by the topics and the energetic/
upbeat design. He makes a note to look up 
the website later when he gets home from 
school.

During lunch, a few of Peyton’s friends are 
talking about Platforum. Several of them 
have gone to forum meetings and a few have 
gone to Plat meetings. They proudly state 
they have been featured on Platforum’s web-
site. Peyton asks where meetings are held 
and make plans to attend with one of his 
friends. 

By the time Peyton is home from school, he 
is starting to feel apprehensive about going 
to a Platforum meeting. His friends seem to 
have had a great time, but a lot of them had 
the same political views. Peyton begins to 
worry that Platforum is only for people who 
have the same opinion. He pulls the website 
up in his computer and reads through the 
about page. He feels better when he reads 
that Platforum needs people with multiple 
perspectives at their meetings. This is what 
makes the meetings useful. They o¡er an 
opportunity for people to share their in-
sights with one another. Peyton also feels 
more comfortable when he sees that the 
sponsors are Snapchat, Uber, and Apple, all 
of which endorse di¡erent political views. 
Peyton decides to start with Forum. He goes 
to the page to view which topics he can vote 
for.

At dinner, Peyton’s parents ask how his day 
was. He proceeds to them about class and 
practice. Remembering a topic he saw on 
the Platforum website, he asks a question 
about the campaign. His dad sco�s about 
one of the candidates. He asks his dad to 
elaborate but he doesn’t (probably because 
younger siblings are around). Peyton wish-
es that his parents were open to discussing 
politics--he feels like he needs to explore the 
topic more, but the school does not feel like 
the proper environment to do this. 

After dinner, Peyton is still deliberating on 
whether or not he would like to go to a Plat-
forum meeting. He realizes that he really 
wants to be involved and learn more--espe-
cially since it will be helpful for this project-
-but he’s not sure how committed he is yet. 
Finally, he comes to a decision. On the web-
site, he has the option to request a text mes-
sage notifying him which topic is selected 
for Forum in this area. He enters his phone 
number and hits submit. He decides that he 
will wait until he knows what topic will be 
discussed before making a decision.

Class Lunch Afternoon Dinner After Dinner
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support
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But We Are

boldnostalgic
dynamicconventional
playfulformal

open-mindedtraditional

We Are Not

When determining our brand we decided that...

BRANDING / TOUCH POINT 01

But We Are

bold 

dynamic 

playful

open-minded
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The name, Platforum, is a combination of “platforum” and “forum” that con-
nected our original ideas on providing a forum space for dialogue and dis-
cussion, and a platform for teens to develop their political consciousness. 
With further research, we discovered that “plat”, is a plot of land, which went 
with our idea of creating a physical space. The logo itself aims to do just the 
same. It a combination of a megaphone and a dialogue box, pushing out the 
idea that our organization is a platform for teens and way to promote dia-
logue and discussion skills.

logo variations city specific logos

Stacked text for two 
worded city names

Word logo with 
colored background

Logo without word mark City name replaces
Platforum

BRANDING / TOUCH POINT 01

But We Are

The name, Platforum, is a combination of “platforum” and “forum” 
that connected our original ideas on providing a forum space for 
dialogue and discussion, and a platform for teens to develop their 
political consciousness. With further research, we discovered that 
“plat”, is a plot of land, which went with our idea of creating a 
physical space. The logo itself aims to do just the same. It a combi-
nation of a megaphone and a dialogue box, pushing out the idea 
that our organization is a platform for teens and way to promote 
dialogue and discussion skills.
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Ballot Blue
Hex Code: #a4f4f3
CMYK: 30, 0, 10, 0
RGB: 164, 244, 243

Patriotic Pink
Hex Code: #�69f2
CMYK: 0, 100, 23, 0
RGB: 255, 105, 242

Platforum Purple
Hex Code: #9�fbc
CMYK
RGB: 96, 43, 237

Gen Z Green
Hex Code: #e5da48
CMYK: 29, 0, 83, 0
RGB: 159, 255, 188

Unbiased Gray
Hex Code: #191919
CMYK: 73, 67, 65, 79
RGB: 25, 25, 25

Opinionated Orange
Hex Code: # f0532d
CMYK: 0, 83, 92, 0
RGB: 246, 87, 55

Colors

Patterns

Typography
Our typefaces, Cocogoose and Jubilat, strike a nice 
balance between trustworthy, fresh, and bold. Jubilat 
lends itself to body copy and more academic reads, 
while Cocogoose is used for bold headers, quick facts, 
and short sentences.

Our patterns reference the quick nature of our infor-
mation by repeating symbols that get straight to the 
point in one glance. We use a lot of photographs of our 
organization, students, and community, so these pat-
terns provide a good contrast and textural element to 
o¡set the amount of pictographic imagery we use. 

Our colors reflect the dynamic and bold nature of our 
brand. We use vibrant colors to add excitement, fun, 
and to grab our audience’s attention, especially in the 
digital world that we live in today that is in a constant 
battle of capturing the audience attention for long pe-
riods of time. These contrasting, vivid colors lend itself 
to beautiful and vibrant gradients and color combina-
tions.
*Platforum is almost always digital. The adjusted color 
palette is used in this book. However,  for print materi-
al, we will only use black, Ballot Blue, and Opinionated 
Orange. 

cocogoose + jubilat
cocogoose regular

cocogoose pro italic

jubilat black

jubilat medium

jubilat regular

Platforum print Miscellaneous printSocial Media print Discussion print

Yellow
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Language:
Verbal and Visual

Let’s break the taboo

The difference is you

We are taking politics off 
the back burner

Our visual language is dynamic and friendly. We use vibrant, 
high-contrast images that are eye-catching and appealing to 
teens. Our images show a diverse group of students engaging 
in their community and with each other. The Platforum logo 
interacts with the students in the picture to better connect 
brand and images as one. 

Our verbal language is fun and conversational. We want to 
create a dialogue, so we use common vernacular. As a whole, 
we try to use non-objective language. We try to evoke emotion 
and some sort of response. We refer to our users as “You” in 
hopes of connecting with them and making it feel more con-
versational. Along with this, we use quick, attention-grabbing 
captions and titles. 



#

   I Voted   I Voted

FILIBUSTER... 

Illustration style

PREZ
da
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Other Social Media Outlets
The external brand is important for our social media pages as well. Our Platforum o�cial 
social media outlets always use the white Platforum logo on top of a black background. 
Local level Platforum accounts have the liberty to use any color combination that allows 
the logo to be seen clearly. However, they must always be shown on a solid background. 
As for the social media feeds, they must adhere to the existing verbal and visual language 
system. Platforum social media accounts aim to showcase what students in the real world 
are doing. Ideally, for every 9 posts, five of them showcase things that students have done, 
are doing, or are concerned and/or excited about.
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Collateral
Our final branding touchpoint includes t-shirts, enamel pins, and 
stickers. While they are a promotion tool, they also serve as a 
way for teens to feel like a part of a bigger community and act as 
a physical takeaway. These items are things that teens are cur-
rently interested in. T-shirts will be given to Plat participants to 
wear at their final Plat sessions, so when they take pictures for 
social media they will all be wearing Platforum gear. Some of 
these items will be given away as prizes for certain feedback sur-
veys to increase participation. 





Service



Our Team

Our executives are the heart and 
soul of our organization. They run 
the company, determine and grow 
our locations, curate and create in-
teresting topics and issues, build a 
list of Influencers, and are constant-
ly exploring how to make Platforum 
current and relevant.

The Executives

Organizers are our stakeholders on 
the local level. For every city that 
PlatForum is located in, there will 
be local level organizers. They re-
fine topics, set up locations for both 
Plats and Forums, seek out interest-
ing events, activities, and people in 
their area, select facilitators, and 
provide a middle ground in com-
munication between teens and ex-
ecutives.

The Organizers

Mentors are found on the local lev-
el. Along with facilitators, they have 
the most direct interaction with 
teens. Mentors work in Plats. They 
are educators with a broad knowl-
edge about a lot of things and know 
how to ideate, create, plan, and exe-
cute ideas while also being support-
ive, uplifting, and inspiring. 

The Mentors

Facilitators are found on the local 
level. Along with mentors, they 
have the most direct interaction 
with teens. Facilitators work in Fo-
rums. They are well versed in con-
versation facilitation. They under-
stand how to start and continue a 
good, healthy conversation as well 
as knowing how to dismantle nega-
tive attitudes and arguments and to 
keep the peace.

The Facilitators

Influencers are hand selected by 
the Executives. These are people 
that they think are innovative in the 
world, whether it be directly or indi-
rectly related to politics. Influencers 
can include artist, filmmakers, ac-
tivist, community changers, actors, 
athletes, and so on so forth.

The Influncers

Our Sponsors

We chose Apple as a sponsor 
because they invest in the digital 
future through their technology. 

We choose Snapchat because 
Snapchat “empowers] people to 

express themselves, live in the mo-
ment, [and] learn about the world.” 

We chose Skype as a sponsor be-
cause they connect people around 
the world through their technology.

We choose Uber as a sponsor be-
cause they provide an alternative 
way for teens to get to our PlatFo-

rum events.

Apple, the technology Snapchat, the platform

Snapchat, a tool Uber, the transportation

SERVICE / TOUCH POINT 0126
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How It Works

Gathering Feedback on Experiences and Discussion
After PlatForum experiences and discussions, teens will be asked to fill out 
optional surveys on their experience with Platforum. Platforum prides itself 
on being flexible and open and needs feedback to help better and expand 
the program. Teens that fill out the survey will receive stickers and get the 
chance to win patches, enamel pins, and more.

City Selection
Cities for PlatForums are decided by Executives. The 
aim is to have PlatForums in at least one city in each 
of the 50 states. However, Platforum has hopes of ex-
panding to multiple areas across the United States, 
so if people are interested in PlatForums, they can re-
quest a startup in their city.

Selecting the Space
Space availability and location will vary from city to 
city, so Platforum has a space guideline to help deter-
mine spaces that are acceptable for PlatForum. 

Safety Concerns
Safety is a big concern. Platforum doesn’t  want teens leaving our discussion 
with the potential of being ostracized, bullied, or harassed. Because of this, 
no personal information will be shared about who is attending events. Peo-
ple will only be addressed by first names. Content from the discussion will 
be archived but never shared publicly to keep the identities of participants 
safe.

Teens Gain A Lot
Teens that choose to participate in PlatForums will gain some, if not all of the 
following skills and benefits. This includes, dialogue and discussion skills, 
ideation and execution skills, the chance to collaborate with influencers, and 
opportunities to act, advocate, and develop a greater understanding of the 
importance of expanding their political consciousness.

Coming Back and Platforum Long Term
Platforum is not limited to a one-time experience. There is no limit on how 
many time teens can participate in our programs. However, we only provide 
them with limited, broad opportunities to develop their political conscious-
ness. For teens who want to do more or learn more about more specific av-
enues, Platforum will connect them to Influencers and other programs that 
will help them achieve their goals. If interested, Plat group members and 
mentors will have reunions.

Creating the Right Atmosphere
We want PlatForums to be intimate to foster genuine 
dialogue and discussion, as well as provide a space 
for deeper understanding. Up to 30 teens can attend 
Plat, but they are divided into groups of 4-5. Forums 
will consist of between 5-12 participants.

Getting There
Platforum understands that not all the teens wanting to attend our PlatFo-
rums are capable of driving. Because of this, PlatForum will take place on 
Saturdays in e¡orts to not conflict with the work schedules of those driving 
them.

Getting the Word Out
Teens will hear about PlatForums through various digital avenues. The main 
avenues would be via our social media platforms: Instagram, Twitter, and 
Snapchat. Instagram and Twitter would have two versions of accounts; the 
Platforum O�cial account and local level Plat and Forum accounts. On Snap-
chat, stories and shows will have options to sign up for PlatForums and will 
link to the website. For various PlatForum events, there would be Snapchat 
filters and stories showcasing the event.

Picking a Topic of Discussion
Topics of discussion are picked in one of two man-
ners. Executives will pick broad topics relating to 
what going on in the world. Organizers will then re-
fine these Executive chosen topics and select one that 
is related to their area or they will create their own 
topics. Organizers will choose 2-3 topics for the next 
month and vote on topics that they want to discuss. 
There is a write-in section, “Is there something you 
are interested in discussing?”, where teens can tell or-
ganizers what they want to discuss. These entries will 
be sent directly to Organizers and if they see that it 
is a serious discussion topic related developing a po-
litical consciousness that is unique and/or has been 
requested multiple times. After that, organizers will 
either set the topic up for a vote for the next month 
or if the topic is pressing and of the “now”, they will 
create another discussion date to discuss that topic in 
that current month.
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Forum
Forums provide teens with the space to have 
healthy dialogue and discussions about unique 
and relevant topics that develop their political 
consciousness. Every month for around 1/2 hours, 
Forums will host anywhere between 5-12 teens 
each session who are interested in engaging con-
versation with people from varying backgrounds. 
Facilitators will introduce topics and provide a 
background of what issues they are discussions. 

Discussion Guidelines
Our discussion guideline provides PlatForum teens, mentors, and facilitators 
guidelines on how to provoke meaningful discussion while being consider-
ate and respectful of other people’s thoughts, actions, and experiences. Our 
guidelines use the University of Michigan’s Guideline for Discussing Di�cult 
or Controversial Topics and Carleton’s Argument and Inquiry Seminar Re-
sources. 

Confidentiality is key. We want open and honest exchange
Our primary goal is to learn from each other
Criticize ideas, not individuals. This means we will not demean, de-
value, or “put down” people for people for their experiences, lack of 
experiences, or di¡erent interpretations of those experiences
Commit to learning, not debating. Comment in order to share informa-
tion, not to persuade.
Avoid blame, speculation, and inflammatory language.
Allow everyone the chance to speak.
Speak your discomfort. If something is bothering you, share with the 
group. Often our emotional reactions to this process o¡er the most 
valuable learning opportunities.
Avoid assumptions about any member of the class or generalizations 
about social groups. Do not ask individuals to speak for their (per-
ceived) social group.
Step Up, Step Back. Be mindful of taking up more space than others. On 
the same note, empower yourself to speak up when others are domi-
nating the conversation.
Listen actively and with an ear to understanding others’ views. (Don’t 
just think about what you are going to say while someone else is 
talking.

Identifying a clear purpose
Creating a framework for the discussion that maintains focus and flow
Including everyone
Being an active facilitator
Summarizing discussion and gathering student feedback
Handling issues that involve the instructor’s identity

Discussion Guidelines discussed before every PlatForum event:
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Steps for a successful discussion (for mentors and facilitators):

Facilitators will have guiding questions to get the 
teens to think critically and beyond their own bi-
ases and past experiences in hopes of having a 
greater understanding and regard to others opin-
ions and perspectives. Topics will be posted on 
the local level sites and teens can vote on which 
topic they would like to discuss each session. 
Teens are not restricted to how many Forums they 
can attend.
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Plat
Plat provides teens with a space 
to be more hands-on and active in 
their civic development. Plats will 
run for 2 month periods and can 
host up to 30 teens. These teens will 
be divided into groups of 4-5  with 
one Mentor in each group. They will 
all meet for 6 sessions. The sessions 
are composed of one intro session, 
four ideation and creation session, 
and one action and advocacy ses-
sion. In the intro session, groups will 

Space Guidelines

Organizers will make selections of spaces based on the guidelines and exec-
utives will confirm organizer decisions. 

Availability: When selecting spaces, Platforum looks at places that allow us 
to book up to 3 sessions a month. Spaces should be able to be reserved for 
up to 3 hours at a time.

Access: Potential Platforum spaces must have Internet access along with 
projectors and screens spaces.

Costs: Potential Platforum spaces cannot excees a certain limit, unless an 
exception is given by Platforum executives.

Capacity: Potential Platform spaces must be able to host a maximum of 40 
people depending on the session. Otherwise space should expect to hold 
up to 15 people.

Workspaces: Potential Platforum spaces must have tabletop workspaces, 
desks, and/or chairs. This includes the ability to have or bring in projectors 
and white boards.

Safety: Potential Platforum spaces must be in a safe environment.

When selecting locations for PlatForums, we look for flexible, comfortable, 
and adaptable spaces that support our ever-changing needs for discussion, 
creation, and ideation in all PlatForum sessions. Requirements for space are 
listed below: Availability, Access, Capacity, Workspaces, Partitioned spaces, 
Safe environment, Costs. 

Availability
Access
Capacity
Workspaces
Partitioned spaces
Safe environment
Costs

be introduced to, learn more about, 
and discuss the topics they have 
voted on. In the ideation and cre-
ation sessions, the groups will talk 
to various Influencers and come up 
with idea that they think will devel-
op others political consciousness. 
Along with that, they will have the 
time to make, communicate, and 
create everything for their projects 
and experiences. In the final ses-
sion, the action and advocacy ses-

sion, they will share, present, and/or 
communicate their projects to the 
world. Family, friends, and a variety 
of community members will be able 
to view what they have done. After-
wards, the groups and their proj-
ects will be featured on Platform’s 
website and social media platforms. 
This allows them to have a sense of 
pride in what they have done and 
allow other teens to be inspired to 
do more.

Suggested Location: 
Public libraries
College and/or universities
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